K=t On-train media:

influencing a significant
incremental audience for

Movember

“We were really pleased with the Movember campaign
overall.

“We received feedback from so many people saying they’d

seen the ads on the train, so we could definitely see how

Traincards raised awareness of our message in front of an
additional audience, meaning more people were
encouraged to find out more and to participate.”

Adam Cadman, Marketing Campaigns Director,

Movember



